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� More than 40 million 
products per year

Electrolux key facts 2009

18%
23%

25%

Market shares of core appliances

35%

� 55,000 in 60 countries

� Sales SEK 109 billion (€ 12 bn)

� Sales on more than
150 markets

� A global leader in appliances



Our business

Food preparation/
kitchen business

Food 
preservation

Dish care

Fabric care

Floor care

Professional
- Food service
- Laundry systems

6.5 M units

13.5 M units

3.3 M units

5.2 M units

9.4 M units

0.2 M units

Sales in 2009: SEK 109 bn
Euro 12 bn

Europe 

38%

North America 

33%

Latin America 

13%

Asia/Pacific 

9%

Professional 

7%



Electrolux production of 
cold products in Europe

Rome

Stockholm

If you take all the cold products Electrolux 
produces during one year and put them in a row …

....... then the line would stretch from Stockholm to Rome - 2 250 km.



Savings in operations

Electrolux climate strategy
- a 3-pronged approach

Promote eco-efficient products

Raise awareness on the role of 
energy-efficient appliances



Savings in operations
- where it started

Electrolux used 1.8 TWh
energy in the operations in 2005

� 600,000 tons of CO2

~ emissions from 130,000 cars

� Total cost of energy 
~ € 80 million

� Factories responsible for 
90% of direct CO2 emissions

The first step in 2007 – to cut 15% of energy by 2009



Results of the first step

� 14.5% savings by 2008
- offices, warehouses and 
factories

� CO2 reduction ~90 000 ton  
(~ 40 000 cars)

The program resulted in a saving of more than 10 M€/year



The second step 
- new saving target for 2012

Decision 2009 

� Scope: factories, offices
& warehouses

� Base year:          2008

� Target year:        2012

� Energy target:     15%

� CO2 savings:       70,000 tons                  
(~30,000 cars)

Expected additional cost saving: 12 M€/year



Long history of developing energy 
efficient appliances 

• The Nutek procurement
Cold appliances 
Sweden 1990-1992

• The Integration cooker 
Sweden 2000-2001

• Energy Plus program
Cold appliances
Europe 1999-2004

energy

• IEA DSM Award
Tumble dryers  
The Netherlands 1998



A global green product range

North America

Asia

Sweden

Professional products

Australia

Italy

France



Green Range – Floor Care

+



The role of energy-efficient 
appliances

Average product - 50% better 

Today’s:

Best product - 70% better 

compared to 15 year old product 



www.electrolux.com/ecosavings



Global drivers shaping our future

Resources Energy Water Climate



New economies
- amplifying the impact

Source: Goldman Sachs 2007
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Millions
of people

People with incomes between $6 000 and $30 000
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1 billion more in the 
middle class by 2020!
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Thank you and 
welcome to Electrolux

“Electrolux - Best corporate commitment”, European Commission (2007)


