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Task 24	

Behavioural changes are necessary to get the full 
impact on energy efficiency. 	

	

A selection of what works and what doesn’t 	
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Themes	


smart metering	


transport	


building retrofits	


SMEs	
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Lack of unlocking this behavioural wedge results 
from: 

 
ü  Homo economicus bias 
ü  Overly technocratic approaches  
ü  Limited transfer of best practice and research 

to the policy domain 
ü  Lack of meaningful monitoring and evaluation	


Task 24 premise	

30% of energy 

demand locked in 
behavioural wedge 

 
 

purchasing  
investment  
Use, habits  

maintenance 
social acceptability 



Achieving lasting behavioural change in DSM	

	

is more likely to take place	

	

if social practices are targeted 	

	

And the context in which these practices are embedded change 
as well	


  Conclusions	




  	




  	


1.  Focus	  on	  both	  the	  individual	  and	  the	  social	  context	  
2.  Its	  not	  just	  what	  we	  buy,	  its	  what	  we	  do	  with	  it	  
3.  Retrofi>ng	  is	  a	  gateway:	  Change	  lifestyles	  not	  lightbulbs	  
4.  Think	  of	  the	  (non	  energy)	  benefits	  for	  end	  users	  as	  well	  
5.  Partner	  Up!	  Use	  a	  toolbox	  of	  intervenMons	  and	  go	  Beyond	  

kWh	  
6.  Do	  not	  leave	  monitoring	  of	  performance	  up	  to	  the	  end-‐user!	  
7.  Pre-‐scope,	  benchmark	  your	  heart	  out,	  measure	  and	  model	  
8.  Learn	  from	  the	  unwilling	  
	  



  	




  	


1.  Time	  isn’t	  always	  money	  
2.  DistribuMon	  issues	  maXer!	  be	  transparent	  
3.  Smart	  meters	  are	  not	  asked	  for,	  key	  are	  value/mulMple	  

benefits!	  
4.  InformaMon	  needs	  more	  than	  a	  display,	  peer	  to	  peer	  is	  a	  key!	  
5.  Be	  aware	  first	  users	  have	  a	  family!	  household	  dynamics	  kill	  
6.  Intermediaries	  are	  very	  influenMal	  
7.  The	  home	  is	  a	  castle:	  Focus	  on	  the	  why	  
8.  ParMcipaMon	  is	  key:	  co-‐create	  
9.  Tell	  me	  how	  I	  am	  doing	  
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How did we analyse the 
cases?	


Many interventions underpinned 
(un)consciously by models and 
theories 
 

 
 
Understanding their benefits and 
drawbacks 
 
Impact design, implementation, 
monitoring and evaluation 
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Several of ‘our’ cases informed by neo classical economics: money and 
information 
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  

http://www.contemporaryartdaily.com/wp-content/uploads/2012/02/2.jpg	

http://pinterest.com/kyrpersa/homo-economicus/	
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Neo classical 
economics	
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Benefits:	  Do	  well	  within	  what	  they	  intend	  to	  do	  
•  The	  programmes	  	  are	  relaMvely	  easy	  to	  evaluate	  quanMtaMvely	  	  
•  The	  retrofi>ng	  market	  can	  grow	  
•  Subsidy	  o^en	  used	  to	  the	  max	  
•  Many	  homes	  insulated	  
•  Economic	  discipline	  underpinning	  does	  manage	  to	  nudge	  a	  certain	  percentage	  
•  SomeMmes	  even	  a	  new	  norm	  seems	  to	  be	  emerging…	  
•  ParMcipants	  o^en	  already	  decided	  to	  retrofit,	  but	  now	  retrofit	  more	  

comprehensively	  

Drawbacks:	  
•  One-‐off	  programmes,	  no	  conMnuity	  a^er	  insulaMon	  
•  Paradox:	  informaMon	  +	  prefinancing	  required!	  	  
•  Hardly	  no	  flexibility:	  Only	  financial	  and	  technological	  tailoring	  
•  Not	  focused	  on	  changing	  use	  paXerns	  (rouMne	  behaviour).	  	  
•  Danger	  of	  rebound	  
•  And:	  will	  this	  really	  create	  mass	  demand	  for	  EE?	  	  

	  

	


What can we 
learn? 	
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Text	


Task participants	


	

Phase 2:	

 Countries participating in the Task	

Netherlands, New Zealand, Sweden, Austria…..	

…..Canada, Ireland? 	


	

	


225 experts from around the world contributing in 
kind	




Task                
Phase 2	
Task 	


SUBTASK 1	

HELICOPTER 
OVERVIEW	


•  The ‘Monster’	

•  Definitions	

•  Models of Understanding	

	


SUBTASK 3	

EVALUATION TOOL	


	

•  Basis of ‘Beyond kWh’	

•  Lit review	


SUBTASK 5	

EXPERT PLATFORM	


	

•  Online expert platform	

•  Over 210 Behaviour 
Changers from 20+ 
countries	


SUBTASK 2	

IN-DEPTH CASE 

STUDIES	

	


•  Detailed analysis	

•  4 Domains of Priority 
Issues	

	


SUBTASK 4	

COUNTRY 

RECOMMENDATIONS	

	


•  To do’s and not to do’s	

•  Future Research	


SUBTASK 1	

HELICOPTER 
OVERVIEW	


	

•  The ‘Monster’	

•  Expert stories	

•  Metrics for ‘Beyond 
Energy’	




JOIN US? 	

  	


subtask 5	

Expert platform	


www.ieadsm.org 
drsea@orcon.net.nz 
Ruth.mourik@duneworks.nl 
 
	
 @Ruthmourik 

@drsearotmann 
	



